50 years of

FIFTY years ago this week
Clarence Suter started serving
in the shop he and his father
had just bought in Slough
High Street—a triple-fronted
old drapers and silk mercers
storc called Andrews and
Son.

M you wak into  Suters
modem department  store  to-
morrow and ask for something
in the dress fabric depanment,
you are likely to be served by
the very same man.

That is what family
in a family business is all about.
When it has been allied so suc-
cessfully to modern shopping
developments, you have the
Golden Jubilee story of Suters
in_a nuishell.

Walking through the Slough
or Uxbridge stores in e seven-
g:s,l-with their escalators, Traf-

i

A "
service by the Suter family.

fataie) No:d thscl t:;l stores. l:!
xbridge a o em,
440, neatly 200 of them ogx Z
part-time basis.

1n 1924 two other sons, Arthur
and Frank, joined the partner-
ship and the old establighed
business of Carrick and
of Uxbridge bought,
. There was " exX|
in 1929 when the business of W.
Coad Ltd. was faken over on
the other side of Uxbridge High
Street and Suters a pri-
vate limited company.

And ‘G.W.'s youngest som,
Jol;;n,,yomed the company in

At Uxbridge there
move in_1935 when Suters sold
the Carrick and Coles premises
and built a three-storey build-

ing on the Coad site next to
e bus  a underground

station.
the name Traffic

pef
tive selling on things Hke elec-
trical goods, it is easy to scc
just how much the family has

pt in touch and moved with

the times.
INDIVIDUAL ATTENTION

But ‘there remains a sirong
porsonal touch, a knowledge
that an effort will always be
made to cater for the s| lised
wish of an individual customer.

Mr. Clarence Suter, now
ncar‘lx‘ﬁ, will tell you: “Ia the
old days if & customer wanted
som/ﬂhmzL special  we  woul
send to London for it imme-
diately and get somebody 1o
bring it back on the train.

“We don't quite do that now.
But we makc ecvery effort to
get something a customer ‘wants
quickly.”

Suters was founded by Mr.
G. W. Suter and his som,
Clarence. 'ﬂ'lc‘vl acyuired Nos.
101 and 103 High Street and
No. 104 on the other side of
the street.
1t was here Mi. Clarence’s
wife worked before they were
married, for she was in
?{14 the millinery department at

There were six assistants, all

Lights was su
member of the

irl
M'byaxt

Mr, Qarence Suter

At Slough in 1930 Suters
houﬁhc the music business shop
of Blanchettes and in 193 in
corporated it in the oﬁmpl
prcmnsgs, which had been Tebuilt
m -

And in 1939 came the pur-
chase of Hopkins and Sons
2 nsion
for the company in Slough.

pansion
5

store stands as

e SIS

G.W., the co-founder, died
in 1946 as m; sons returned to
the business from the war.

The years of the post-war
boom followed until in 1962 the
Suters store in_ Slough as we
know it was buill. 2

With it came the.opportunity

“sell the one-time

'gmpers “had. never dealt in be-

org . . . carpets, clecrical
cquipment, cosmetics, hardware
and kitchen equipment for

example. ’

It was, and i, a far cry from
1920 when the business de-
pended on limxzs.dxcs.mm-
rials, soft fumishings, haber-
dashery. ﬁw”' ‘hosiery, milli-
nery and lady's ready mades.

[here fis, for example, a now
thriving and popular restaurant
service, which is just introduc-
ionfs a policy of a wider selection

light lunches for the ladies.

And before the middle sixties,
Suters had not concentrated on
the 15-25 age groups in fts sales

prt_)&ramm;s__ S
e swinging sixtics altered
all that.

Mr, Richard Suter, thc com-
pany’s sales _vplmmotion direc-
ior, says: “We have always
tried to cater for the family and
all age groups, But before 1966
we catered better for the more
mature people rather than the

oung sxvingels or the teeny-

on: “In_1 we
opened the Traffic Lights Bou-
tique in Slough with two disc
bl s, Phil Jay and Chris

X indsor. Lost year Tony o
urn_opened a similar ‘boutique
at_Uxbridge.”

Some_other things have al-
ith the times now. Until

opposed to centraliscd buying.
But it is nearly all Centralised
now.

COMPETITIVE

And they occasionally enter
the cut-price arena — recently
they have been selling Hoover
equipment at prices which are
probably the cicapest in Siough-

But cven a cul-price vacuum
cleaner comes with that family
touch. 2

The four original sons arc
still all directors end normally
atiend board meelings once
month, They arc Clarcnce, and
Messss. G. A., F. C.,and J. D.

‘But the younger generation
has taken over the main mana-
gerial functijons.

_Mr. David Suter is managing
director -and Mr. Tom Suter
‘the merdhandising director. Mr.
Anthony Suter is director of
store operations and Mr.
Michae] Suter the store mana-
ger at Uxbridge,

But, as Mr. Richord joints
out, there are good opperiuni-
tigs for non-family members,

e comrpany sccrelary is not
a Suter, nor is the Slough store
m_:ger.
And the firm has buyers who
am“v.}ﬁ“ in their mid-twentics.
‘e

promote on ability,”
says Mr. Richard.




